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MRAID: —/Mi |~ & Fl—A> APP Z [a] n] B@ Hse Bl ansth e i, 195 R ~F 4
L, RN AL B THRE S AZ B (AP,

MRAID SEHL 2%
http://www.iab.com/wp-content/uploads/2015/08/IAB_MRAID_v2_FINAL.pdf
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10.1 =T Mobile Marketing Association (MMA)
Mobile Marketing Association (MMA) & 4Bk LTI Y, BEHESITLLE
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www.mmaglobal.com ;www.mmachina.cn
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Z 5 R FRHER] 2 ) MMA R E R ) S b dE 5 I 2 012 il i 3G
RTBAsia, Adbug, P&G, &ifl, Madhouse, 4 H:3k%.

Z 5 AMERHEH MMA H B3 5 bl 5 23 02 il o1 B

Amnet, GroupM, Xaxis, Unilever, Coca Cola, Carat, Nielsen, H#&Z., %
MW, AdMaster, VIVAKI, fRECHEE, &%), R, KW, HJEZ, Sizmek, PHD,
CTR, EXURH%, ZEFHF, TalkingData, FHIEAA, Vpon, I1AS, V&R, 5
o
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13. XHFHLM

FFRE -

14. ZHEHHR

[1] Mobile Marketing Association
www.mmaglobal.com

[2] Media Rating Council
http://www.mediaratingcouncil.org

15. BRREAN

FZER, iEBA: Mobile Marketing Association China H [E o4k & 44 BE
BEM: www.mmaglobal.com ; www.mmachina.cn

16. RIFHILE

MMA AREFNCREE BT MMA FrifE, 20E ST FREIRTE . 3L

www.mmaglobal.com/qglossary.pdf
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