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2.3 Interface

Ad designers have access to the following methods, properties, and events.

Methods Description
getVersion ad checks the version of the MRAID
implementation that the host is using.
addEveniListener ad registers a listener for a specified event
£ 2016 |AB Technology Laboratory 13 MRAID_v3.0
getPackageMame ad queries the host about the package name of current app
removeEventListener ad removes a listener for a specified event
open ad specifies a URL to be opened in a new webview
Methods (cont.) Description
close ad calls to downgrade the state ad container
useCustomClose ad specifies a custom graphic to use in place of
the host-provided default close graphic
expand ad requests ad container expansion
isViewable (deprecated) [ ad queries the host about the on-screen status of
the ad container
| playVideo ad requests wdea pla',r in natwe pla\rer
7 WAER E R
7.1 WEEXK
7.1.1 F] AR PR BRE K

AT WL 5 R R IR BN AN R B TE = AN R R - (D ATILERIK
B, (2) Al W EIBUR R IREL (3D v WRASA A BRI B A
s ARFRUEN AT EIE AR A FFIE = AN 5  FRATTI8 B ik I
SUBRUE” TR XGEPL B =N S A . A kR vE 2 BT TR, HESRLEK,
TR T AR BB (FRARSEBRITH) NAE R 2 AN SEBR -5 X Ak
BeAl, 7R IRE R b, R RSCR Fe bR . ARRAEUC =PRI B AR T 4
P N A TH I EE (S 2T CARLAE [FIBS Fe s o 0T RAR 368, i LR il Jt
- campaignit 10007k served g7, 30083 M A 2 A AT W, 5004 o
AT, 200/ H AT LIRS AN A o

o MEFR - XAEVLHS IR, £ T W RIREATT IR IRED | S3%

TR IR B A Eaos], D& E 2 (300 +500) / 10008%80% .

AR - RN E S, RE TIERKRED [ (AT WLERIRE + A
] LR IRED . M EikRf]: 300/ (300 + 500) =37.5%
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[1] Mobile Marketing Association

www.mmaglobal.com
[2] MRC Viewable Ad Impression Guidelines Version 1.0 (Final)
www.mediaratingcouncil.org
[3] IAB Mobile Rich-media Ad Interface Definitions (MRAID) v.3.0
http://www.iab.com/wp-content/uploads/2016/11/MRAID-V3_Draft_for_Public_
Comment.pdf
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