
Cornetto – The secret weapon of love 

A digital lead, mobile first campaign 



Business	needs 

ü  Rejuvenate	communica.on	ü  Improve	SKU	distribu.on	ü  Enhance	product	quality	



ü  Rebuild	Corne>o	as	an	iconic	teenage	love	brand	

ü  Increase	purchase	frequency	across	the	summer	of	2016	

Brand	challenge 



ü  A>ract	key	city	youth	to	Corne>o	

ü  Launch	highly	engaged,	equity	led	ac.va.on	

Job	to	be	done 



ü  Lovestruck	teens	are	late	starters	

ü  They	want	to	be	loved,	but	are	scared	to	take	the	first	step	

Insight 



Core	crea5ve	idea 



Mel5ng	le8er 



Templates 



Pair	packs 



PROJECT		

KEY	ASSET	

ACTIVATION		

VIDEO 



Vending	roadshow 



Type	your	love		

confession. 

Step	2 

Print	out	your		
personalized		

love-
confession. 

Step	3 

Give	this	Corne>o		
to	your	beloved. 

Step	4 Step	1 

Click	the	bu>on		

to	begin.	

Vending	UX 



PROJECT		

KEY	ASSET	

VENDING		

MACHINE 



PROJECT		

KEY	ASSET	

VIRAL	VIDEO 



PROJECT		

KEY	ASSET	

VIRAL	VIDEO 



			H5	Pre-launch Mel.ng	le>er 

Celebrity		
Mini	Game 

Apr	18	
May	20	

June	3	

Vending	machine 

Emoji Viral	Video 						Tec	Video 

Online	event 

Offline	event 

Social	Interac.on 

Video	content 

	Con5nuous	effect 



ü  A>racted	800K	fans	
ü  Ave	36k	people	make	comments	below	the	feeds		

ü  Over	200k	repost	a^er	read 

	Celebrity	effect 

















ü  Clearly	align	the	role	of	the	brand	

ü  Centre	your	campaign	around	one	core	idea	

ü  Design	the	experience	to	be	‘mobile	up’	

ü  Innova.on	+	scale	=	find	the	right	partners	

Key	lessons 
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